New Solar Products: Creating 'Green-Collar' Job Growth in Rural Tennessee by Chris Tompkins
Outpost Solar is focused on designing and building 
photovoltaic systems for one of the most underutilized 
real estate areas in America, parking lots.
O
n August 4, 2010, Congressman Davis ac-
tivated the Southeast’s ﬁ  rst parking area 
solar array with integrated electric vehicle 
(EV) charging capacity. After remarks high-
lighting American energy independence and job 
creation, Davis switched on the array, sending 
the sun’s energy into the grid. Located at Rich-
land LLC in Pulaski, Tennessee, this solar array 
represents the ﬁ  rst step in a growing EV charg-
ing network. The 20kW grid-tied parking array 
produces enough energy to run nearly four typi-
cal American homes and is an integral part of the 
success of EVs.
This project is the beginning of the growing so-
lar industry in the Tennessee Valley. “With EVs 
like the Nissan Leaf and Chevy Volt hitting the 
market soon, a network of charging stations like 
these is important to the vehicles’ success,” said 
Wilson Stevenson, president of Outpost Solar.   
Richland LLC, one of Inc. Magazine’s 5000 fast-
est growing companies for the past four years, 
has made the investment in the solar array.
“I invite everyone to come down and see what 
the future of modern parking lots will look like,” 
said Jim Greene, principal engineer, president of 
Richland LLC and CEO of Outpost Solar. “We 
want to show that a company and a community 
can be cutting-edge and forward thinking while 
still enjoying the beneﬁ  ts of a rural community. 
As the alternative energy industry grows, I’m hop-
ing to help rural areas like Pulaski beneﬁ  t from 
the job creation this type of innovation generates,” 
Greene said.  The project was made possible with 
cooperation from the State of Tennessee, the U.S. 
Department of Agriculture, Pulaski Electric Sys-
tem, and Tennessee Valley Authority (TVA).
The Outpost Solar Parking Area Solar Array 
(PASA) is a product that was designed, fabri-
cated, and installed by “green-collar” workers 
in the rural town of Pulaski. As installation of 
photovoltaic panels increases, it creates oppor-
tunities for more than just module manufactures. 
Companies developing integration products such 
as the PASA are a crucial part of creating wide-
spread adoption of solar generation. “We are fo-
cused on what we know,” Greene said. “We don’t 
make photovoltaic solar panels, but we are still 
creating new solar technology. The strategies, 
systems, and installations of the turnkey system 
are important to customers. When building sys-
tems for customers, I don’t think it’s all about the 
panels but how they are used,” Greene said.
Outpost Solar is focused on designing and build-
ing photovoltaic systems for one of the most un-
derutilized real estate areas in America, parking 
lots. When performing solar site evaluations, 
Greene realized that the buildings’ roofs were 
not the ideal location for an array. “So many fac-
tors go into each site. Designing systems for roof 
mounts was a custom project each and every 
time. We designed the PASA to eliminate all the 
challenges, limitations, and expense that a roof 
mount system has,” Greene said. Parking lots 
are generally free from obstructions and provide 
a clean view of the southern sky, which is im-
portant when relying on the sun for power. The 
life of a solar array is also signiﬁ  cantly longer 
than the life of most roofs, especially if a new 
roof is not installed at the same time as an array. 
When factoring in the installation, upgrade, or 
replacement of a roof with an array, project cost 
becomes less than palatable for most customers. 
Stand-alone parking lot systems such as the Out-
post Solar PASA operate until the end of their 
useful life and can be upgraded or repaired with 
commercially available components as needed.   
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This article is under review.